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Ethias Pays Its Highest Dividend Since 4 years 
EUR 45 million will be paid to shareholders, thanks to an excellent operating result. 

 

The 2015 operating result of Ethias SA* reaches EUR 291 million (EUR 267 million in 2014 
excluding non-recurring results). 

After taking into account non-recurring items (EUR -72 million), the allocation to the  
flashing-light reserve (EUR -166 million), imposed by the National Bank of Belgium (NBB) to 
the whole sector, and after taxes and transfers to untaxed reserves (EUR -3 million), the year 
2015 closes with a net profit of EUR 50 million. 

This result allows the Board of Directors of Ethias SA to propose to the General Assembly the 
payment of a dividend of EUR 45 million to its parent company, Vitrufin SA. Ethias SA already 
paid EUR 40 million in 2012 and EUR 25 million in 2013. This rise in dividends will be 
intensified in future years. 

Overall Non-Life premium income (EUR 1.30 billion) rises 0.67%. 
 
Overall Life premium income (EUR 1.17 billion) increases by 5.5%. 
 
Hence, the total premium income amounts to EUR 2.47 billion in 2015 (EUR 2.40 billion in 
2014), i.e. a 2.91% increase. 

As for Private Individuals, Non-Life premium income rises 1.42% to EUR 561 million. 

With regard to the Public & Corporate Sector, Non-Life premium income is stable (+ 0.12%) 
at EUR 738 million and Life premiums have increased by 6%, amounting to EUR 1.1 billion. 

The balance sheet total of Ethias SA stands at EUR 17.95 billion in 2015. 

The solvency margin under Solvency I amounts to 179% and the margin under Solvency II 
(applying the standard formula and with transitional measures) is estimated at more than  
195% for end-2015, thanks to the various actions undertaken throughout the year: "Switch IV" 
operation, issuance of an additional subordinated loan, reducing the duration gap, savings on 
overheads ...  

Coverage of the technical liabilities amounts to 110% (112% in 2014). This ratio determines 
the company's ability to meet its commitments. It is in line with the requirements of the regulator 
and in accordance with good industry practices. 

In 2015, Ethias successfully placed a new subordinated loan after restructuring the existing 
loan, thus proving, if needed, the confidence of markets and investors in the company. 

These results reinforce the relevance of the Ethias business model as an omnichannel direct 
insurer, unique in Belgium. 
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Switch IV 

Ethias has further pursued its policy of accelerating the run-down of the "Life Individuals"  
portfolio in order to strengthen its solvency. In February 2015, Ethias offered to its holders of 
a "FIRST A" an exit premium equal to 4 years' interest upon full surrender or upon partial 
surrender of minimum EUR 100,000. 

This transaction was a real success as surrenders amounting to EUR 1.9 billion were 
recognized in 2015, i.e. 57% of the reserves existing at the end of December 2014. The 
number of contracts decreased from more than 53,000 to less than 27,000. The cost of the 
transaction (EUR 243 million) directly impacts the 2015 result of Ethias, but this offer has 
allowed to significantly and recurrently improve the solvency margin under Solvency II, in force 
since the 1st of January, 2016. 

* The 2015 financial statements were approved by the Board of Directors of Ethias SA on 23 March. 
They will be presented for approval to the General Assembly on 18 May. 

 
*   *  * 

Ethias Invests In Digital Transformation and Innovation for Its Clients 

 

Ethias has also reached a new milestone in its digital transformation process by deciding to 
implement a new operating software system. Bernard Thiry, CEO of Ethias: "Digital society 
imposes a new approach to our business. Today, more than ever, the policyholder is at 
the centre of the distribution channels for our products and services and, hence, our IT 
tool should be designed to this end." 
 
Continuing on the path that was taken end-2015, digital innovation will be deployed to create 
easy-to-use products, tailored to the needs of policyholders, and to deliver fast and efficient 
services. 
 
E-commerce 
 
The new website, launched by Ethias in 2015, was a first for the sector: 7 insurance products 
can now be fully underwritten online (from quote to payment). This novelty already proves to 
be successful. First results are showing an increase in online sales: + 15% in Non-life. Tenant 
insurance (+25%) and assistance insurance (+51%) are leading the pack. These two products 
can be fully underwritten online. Note: 1 out of 5 new insurance policies is underwritten by 
clients younger than 26. 
 
An omnichannel offer 
 
Ethias offers its policyholders two types of distribution channels: next to digital channels, 
physical channels (offices) continue to play an important role. Combining physical and digital 
channels explains the growing popularity of visits to an Ethias office for insured persons under 
26 years. Indeed, the share of policyholders younger than 26 rose from 8% in 2014 to 14% in 
2015. Ethias is the only direct insurer using this omnichannel model. 
 
Ethias will therefore continue to invest in its network of offices in the coming years. Once the 
redevelopment works are completed (by end-2016), three renovated offices will open up to 
the public respectively in Namur, Tournai and Antwerp (the latter office will move into the 
Proximus building on the Chaussée de Malines / Mechelsesteenweg). 
All of these offices will be renovated according to the "Concept Store 3.0" principle, which has 
already been put into practice in the offices of Bruges, Wavre, Charleroi, Brussels Centre and 
Woluwe. 
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New channels 
 
Since January 2016, a text chat module is available on the website as a specific tool for 
communication with younger people. Meanwhile, the mobile app "Ethias Auto 24/7" has 
reached 30,000 downloads. In addition, 30% of the visitors to the Ethias.be website use a 
mobile device (tablet 10%, smartphone 20%). 
 
A growing younger client base 

By end-2015, Ethias had 1.2 million policyholders. 15,000 new clients have joined the 
company in 2015, of whom 27.4% were younger than 26. This is certainly the result of the 
specific car insurance product for young drivers ("Ethias Young Drivers"). The share of young 
people among new car policyholders rose from 26% in 2014 to 28% in 2015. As for the tenant 
insurance taken out in 2015 through a web deal ("2 months free"), the percentage of clients 
younger than 26 amounts to 27%. 

Evolution in portfolio 

Following the "Switch V" operation, the number of insured private individuals has decreased 
by 0.54% compared to 2014, i.e. 1,207,000. The number of insured private individuals in  
Non-Life, however, increased by 1.09%. 

As a reminder: 

Innovations in 2015: 

For Private Individuals: 

 Ethias has completely overhauled its website Ethias.be. 

 Ethias now provides the possibility to underwrite 7 insurance products online ("from 
quote to payment"): a first for the insurance sector in Belgium. 

 Ethias has improved the quality of its administrative process by incorporating 
communication via text messaging with its policyholders. 

 Ethias has developed two insurance products tailored to the needs of disabled 
persons and their personal assistants.  

 Ethias has launched the "Ethias Street Vending" initiative: a mobile office aiming to 
promote proximity with its customers and prospects. 

 Ethias opened up its 4th and 5th offices, integrating the newest technologies, in 
respectively Woluwe and Brussels Centre: a new step in strengthening the presence 
of Ethias in the Brussels-Capital Region. 

 Ethias drops pharmaceutical certificates. From now on, pharmaceutical certificates 
(“BVAC certificates”) of policyholders with a "Hospi" insurance no longer need to be 
sent by postal mail. The pharmacist will take care of it himself, sending the documents 
through digital transmission. This provides additional comfort for the patient and the 
pharmacist, and is a simplification for staff members managing the hospitalization 
records. This project was named "Assurpharma". It was set up by Assuralia, the 
umbrella organization of insurers operating in Belgium, and two pharmaceutical 
associations, Ophaco and APB. 

 Ethias has participated in a world first: Médic'Air, a medical assistance provider for 
Ethias Assistance, has used for the first time, during a civilian flight, lyophilized plasma 
developed by the French army (replacing frozen plasma which is too difficult to 
preserve and thaw). 
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For the Public & Corporate Sector: 

 Ethias has developed the Ethias Prevention Reporter. 

 Ethias organized the third edition of the Ethias Prevention Awards. This is a unique 
competition for sharing and promoting best practices and for rewarding efforts taken 
by the public and non-profit sector in the field of prevention and protection of people, 
citizens, patients ...  

 Ethias has enriched the Ethias Prevention Corner: its online platform offering 
services and advice related to safety and prevention is also made more dynamic. 

Awards won in 2015: 

 Three DECAVI trophies: 
o Best Civil Liability Car Insurance. 
o Best Innovation for "Ethias Young Drivers". 
o An award for Best Prevention Initiative was given to the "Ethias 

Prevention Reporter": an app for reporting on prevention, providing a 
range of relevant information, such as geo-tracking of risks/accidents, 
categorization of risks/accidents, photo/video functionalities and links to 
legal texts. 

 A Cuckoo Award honouring the best direct marketing campaigns. 

 Two external ISAE 3000 certifications, in ethical financial management (asset 
management) and in environmental performance (CO2 emission control), 
providing recognition for Ethias in two key areas of Corporate Social 
Responsibility (CSR).  

In 2016, Ethias Young Drivers was elected "Product of The Year". 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Ethias is a Life and Non-life insurer committed to engage in a mutually profitable relationship with 
public institutions, civil servants, corporate and related retail client segments.  
 
Ethias provides premium value-for-money products and services generating sustainable profits while 
leveraging its core values of humanism, ethics, commitment and proximity. 


